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SVS Current Approach to Address the Question:
Should Vascular Surgery Have an Independent
Board?

* Dr. Mills outlined the SVS current activities
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In View of Cardiology’s Application for an
Independent Board — How should we respond?

* This is a great question that has, and will, undergo continued scrutiny as
we evaluate our current credentialing pathways

* The Task Force was initiated well before we became aware of the
Cardiology Board Application

* In my opinion:
* We should not be reactionary

* We should pursue an independent board if, after the analysis is complete, it is in the
best interest of vascular surgery — regardless of what cardiology does
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Educating the World About Vascular Disease and Vascular
Surgery: BRANDING

* Society and medical community do not know/understand what
vascular surgery is and what we offer!

* We have a very compelling story and set of values to communicate

* We need a strong media/PR response on defense and offense, aligned to our
values

* We need to differentiate VS from other specialties without denigrating them

* Vascular Surgery and Vascular Surgeons, across all organizations, must present
a unified voice

ascular Surgery
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SVS Resources Branding Campaign: Phase 1

Web based content * Phase 1 Focused on Developing
Video Content Our Message and Story

How to leverage in your EMR
* “Surgery is Only Part of Our Story”

* “Comprehensive Vascular Disease

Specialists”
Development
Phase 2 pme : ,
. Target audiences and messaging tools and style * Valuation Study/Report on Vascular
Cam paign Member Resources Surgery Service/Vascular Surgeons
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Branding Campaign: Phase 2

Focus on Robust Dissemination

Branding Campaign: Phase 2

 Restructure of new Communications and Branding Committee,
Chair- SVS Secretary Bill Shutze

Patients and Hospital
* SVSEB-approved allocation of up to $1.5 million to develop content and Caregivers CSuite
disseminate to our target audiences h
« SVSwill need the help of all of the vascular societies in this process
Referring ¥, Policy
* Mostimportant, we MUST unify and “Model the Way” to build credibility and Providers \ Makers

trust as a specialty

A

SVS Society for Society for
Vascular Surgery Vascular Surgery
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Content Development Vascular Health
Community: Patient-

Directed Toolkit

« Developing content for several key
portals of information to reach target
audiences

* Your Vascular Health: New SVS
Patient/Public Portal
* Launched in October \ - =
* “Your Vascular Health.org” _ » Nay to Health
nt Toolkit

What's inside
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Vascular Health
Community: Provider-
Directed Toolkit

What's Inside

Paces sl pacem  pasen  pAcem
Tompidt  C-Sute  Meda  Sockol  Graphics/
Nowsotir/ lotor  Troning/  MediaDos  Media
Wb Copy Toso Gooms Uy

_ lray to Health
Member Toolkit

i tolktncludos nformtion about the Highway to Health compelign

foryouto use onyourpersonal socil macla chanel, n the external

ond nteral speaking sngagements you have, and share wih o,
colleogues, and poors.
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National Media Relations and PR Campaign

* 600 health news outlets
* Generated 3 dozen interviews and radio and TV appearances
« Over 250 million page views

* And this is just the initial launch with plans to sustain a national presence
in local markets

* Focus is on
* Quality
* Correcting misinformation
* Ensuring all target audiences have the information they need to optimize care for
vascular patients.
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As of November 9, 2024: % Highway

26
Media
Interviews

946

Media
Placements

232.1M+

Media Foonttoat " Mot toons
Impressions =
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“DAMAGED BLOOD
\ “VESSELS CAN
LEADO...

Check them out!!

"(HEART ATTACK
(sTROKE
(ampuTaTION

(AND DEATH

https://next.frame.io/share/4d10188b-99e7-492b-8e09-
186cfa-8d34-486-9f

1af157152592?t=20174556&d=08&p=1
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